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1. Use case studies (Not Testimonials)
2. Explainer video
3. People listen to stats - Use real statistics in a video about your product or service
4. Use tips on how to avoid something
5. Make predictions
6. Tell stories
7. Tell them about a compelling o�er you have
8. Talk about what you know and what you don’t know
9. Share news and updates on your industry

10. Share recent news and how it relates to your product or service
11. Show photos of your work
12. Show what you are working on now
13. Show how your product or service works… Don’t assume people already know.
14. Share your Killer USP
15. Create a contest where someone wins a prize (can be your product/service or something else)
16. Answer the most common questions (FAQ’s) your customers have in one video (Here’s the top 10 questions we get)
17. Share a list of mistakes people make when purchasing or using your service
18. Invest in a funny cartoon video that portrays you as a saviour to your customer.
19. Share content that has to do with saving time, money and e�ort for your clients, and that reaches the heart and mind of your audience
20. Show the human side of your company, your collaborators, workers, suppliers and of course, your customers.
21. Ask questions of your audience that sparks debate
22. Share curious and funny ideas (NOT EXTRAVAGANCE) that can make your target audience think about your product
23. Give something away as a free gift like an EBook, a training video, a webinar, a sample… everyone loves free stu�.
24. If you have social media constructive feedback from your clients or even those who are not clients make a video about them.
25. Make a video asking your audience: “What Would You Like Me To Cover In Our Next Video”
26. Make a short video with a link to see the rest of the story on your website.
27. Invite your followers to ask you something that interests them about your brand, product or service. Make sure you answer the

questions they ask you.
28. Remember that you can give new life to old publications, republishing content that you consider interesting.
29. Check the trending topics and viral trends and try to relate them to your type of product, service and brand.
30. Confront two concepts that are used in your market, make comparisons, analyse trends of both, advantages and disadvantages, etc.
31. Show how your customers are using your product or service, not only when they use it right, but also when they make mistakes,

highlighting its correct use.
32. Make congratulations on special dates (Christmas, Easter, New Year, anniversaries, etc.) They are an opportunity to convey your brand

image especially if you do it in a creative and original way.
33. BIRTHDAYS! – No one does this
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34. Ask for an opinion on a speci�c topic in your sector (it doesn’t have to be directly related to your brand)
35. Ask your audience to comment on an image of a job you did
36. Ask your audience to vote among a series of options, a survey, or to guess which is the right answer (you can even o�er a prize)
37. Can you o�er to help with something for free? Share it.
38. Invite your followers to join a LinkedIn group, Facebook group, industry association, etc.
39. Share the agenda of events you will be attending and invite your contacts to meet them there (this is a good opportunity to network

with many contacts!)
40. Ask your followers about their needs, about their motivations to buy one product or another, about new solutions they would like to

have, etc.
41. Make a video of – How on a particular day you will open the doors of your factory or o�ce to your audience. Show how is the

manufacturing process of a product, the quality controls it goes through, the human faces behind the �nal product or service, etc.
42. Ask your customers to send you their own photos with your product.
43. Share two related images: before/after, right/wrong, version1/version2, etc. And invite comments or feedback on your video.
44. Contribute your opinion on a current topic even if it has nothing to do with your product or service.
45. Follow the social networks of your competitors and get inspired for your own content (without copying!) There are always ideas that you

can adapt, improve, change or give them a di�erent meaning and purpose.
46. Last, make sure you share these videos on YouTube, Facebook, LinkedIn and all of your social media platforms.

And one last idea-advice: BE YOURSELF. Authenticity always works.
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